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GenAl and agentic Al
courses top enrolment
charts as workers
scramble to stay ahead

Sreeradha Basu
& BrindaSarkar

Bengaluru: Artificial intelli-
rence (Al is fuelling a fresh bo-
om in India’s upskilling market
as professionals across indu-
stries rush to acquire new skills
to stay relevant in a workplace
being disrupted by automation
and generative Al

Online education companies
such as Coursera, Eruditus, up-
Grad and Simplilearn are repor-
ting a sharp rise in enrolments
over the past vear $2 trillion a ve-
aroverthenextfive vears— with
renerative Al, agentic Al and Al-
led business transformation
emerging as the most sought-af-
ter areasof learning.

Coursera’s India operation has
recorded five GenAl enrolments

a minute in 2026, taking total en-
rolments to more than four mil-
lion %2 trillion a vear over the
next five years — the highest glo-
bally: The comparable figure was
three a minute in 2025.

upGrad said more than 90% of
its learners now opt for Alfocu-
sed programmes across formaits,
underscoring Al's growing cen-
trality to professional learning.
At Simplilearn, GenAl courses
account for more than 60% of re-
venue, while over 80% of its cur-
riculum carries an Al-first fo-
cus. Eruditus said its strongest-
performing programmes are
those that integrate AT applica-
tions into traditionally non-
technical fields, including lea-
dership, healthcare strategy, ex-
ecutive communication and fi-
nancial decision-making.

The surge extends beyvond soft-
ware engineers and data profes-
sionals. Mid-career managers,
consultants, marketers, finance
professionals, product leaders
and senior executives are increa-
singly enrolling in Al courses.
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“Upskilling has shifted from ‘what do 1
wanttolearn’ to ‘'whatcan lapply at work
effectively and immediately’, and that
shift is driving professionals to move
swiftly and more deliberately,” said Chai-
tanya Kalipatnapu, co-founder, Eruditus.

The company recorded close to a 25%
year-on-year increase in enrolments in
the March quarter alone.

“This behaviour also tells us about the
growing appetite for outcome-linked ups-
killing amongst professionals to either
get career acceleration, job switch, or
stay relevant in the current Al-heavy job
market,” he said.

According to Ashutosh Gupta, mana-
ging director; India and Asia Pacific at

Coursera, motivation for learning in In-
dlia has become far more career-led.

“Al, data analytics, cybersecurity and
cloud computing continue to see strong
demand, but learners are now moving to-
wards more applied and specialised
skills that help them use these technolo-
gies in real workplace scenarios,” Gupta
said. A clear example isagentic AL

“In May 2026, enrolments in agentic Al
courses in India have increased three ti-
mes compared to May 2025, showing gro-
wing interest in Al agents, automation
and autonomous workflows,” he added.

Industry executives said that as compa-
nies embed Al into everyday workflows,
professionals increasingly view upskil-
ling as essential to future-proot their ca-
reers and improve productivity.

Simplilearn cofounder Kashyap Dalal

said 90% of learners over the past year
were working professionals who were ta-
King ownership of their upskilling jour-
neys. Nearly 89% were self-funded rather
than relying on employer mandates.

“*What is particularly striking is the
shift in who is upskilling,” said Dalal.
“While entry-level professionals conti-
nue to learn, we are witnessing aggressi-
ve adoption among senior professionals
with eight-plus years of experience, who
now represent 60% of our active learner
base. This is not defensive; it is strategic.”

Anuj Vishwakarma, CEO-higher edu-
cation programmes at upGrad, echoed
the view.

“One of the biggest surprises for us has
been that demand is being led by profes-
sionals with 510 yvears of experience rat-
her than fresh graduates,” he said.



